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Master's Thesis from the year 2015 in the subject Communications - Public Relations, Advertising,
Marketing, Social Media, grade: 1,7, Sodertorn University (School of Culture and Education), language:
English, abstract: The rising influence of neoliberalism in western societies led to a marketization of
seemingly non-economic spheres of life. As a result, boundaries between non-profit organisations and state
duties on the one hand and economics on the other hand have been blurring. At the same time, charitable
organisations have been facing the problem of Compassion Fatigue and the need of new donor approaches to
support their causes. Both challenges are in some extent interrelated with each other and can be dealt with by
the use of brand logic. The aim of this thesis is to analyse how non-profit non-governmental organisation
(NPNGOs) perform in a marketised world using their reputation as core of their brand creation. The new
requirements NPNGOs have to meet in order to succeed in a marketised environment are worked out
theoretically and applied to the example of the radical environment protection organisation Sea Shepherd. Its
communication strategies and brand creation are examined through the concepts of Branding and Reputation
Management which are used as related theoretical frameworks. The analysis of Sea Shepherd in terms of the
theoretical frameworks, finally, provides an insightful example of how NPNGOs nowadays can act like
brands. In a marketised world in which audiences are used to interact with and to project themselves into
brands which meet their values, also NPNGOs have to play the game of the marketplace. Sea Shepherd's
YouTube communication, its online shop along with its merchandise production, its official website and
finally, its use of the logo, are vital illustrations of NPNGOs' Branding."
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From reader reviews:

Jimmy Hicks:

What do you consider book? It is just for students since they're still students or this for all people in the
world, what best subject for that? Just simply you can be answered for that issue above. Every person has
different personality and hobby for every other. Don't to be forced someone or something that they don't
wish do that. You must know how great and important the book Save the Whales - Don't Cry for Them! How
the Social Movement Brand 'Sea Shepherd Conservation Society' Eludes Compassion Fatigue Through
Branding. All type of book is it possible to see on many solutions. You can look for the internet sources or
other social media.

Robert Irizarry:

Hey guys, do you desires to finds a new book to learn? May be the book with the title Save the Whales -
Don't Cry for Them! How the Social Movement Brand 'Sea Shepherd Conservation Society' Eludes
Compassion Fatigue Through Branding suitable to you? Typically the book was written by popular writer in
this era. The book untitled Save the Whales - Don't Cry for Them! How the Social Movement Brand 'Sea
Shepherd Conservation Society' Eludes Compassion Fatigue Through Brandingis the one of several books
that everyone read now. This book was inspired many people in the world. When you read this reserve you
will enter the new age that you ever know just before. The author explained their plan in the simple way, and
so all of people can easily to know the core of this publication. This book will give you a lots of information
about this world now. To help you see the represented of the world within this book.

Margaret Pinson:

Are you kind of busy person, only have 10 or perhaps 15 minute in your day time to upgrading your mind
expertise or thinking skill even analytical thinking? Then you are having problem with the book in
comparison with can satisfy your limited time to read it because all this time you only find guide that need
more time to be examine. Save the Whales - Don't Cry for Them! How the Social Movement Brand 'Sea
Shepherd Conservation Society' Eludes Compassion Fatigue Through Branding can be your answer mainly
because it can be read by you who have those short free time problems.

Danny Saleem:

In this particular era which is the greater man or who has ability to do something more are more precious
than other. Do you want to become certainly one of it? It is just simple way to have that. What you must do
is just spending your time little but quite enough to have a look at some books. On the list of books in the top
collection in your reading list will be Save the Whales - Don't Cry for Them! How the Social Movement
Brand 'Sea Shepherd Conservation Society' Eludes Compassion Fatigue Through Branding. This book and
that is qualified as The Hungry Mountains can get you closer in getting precious person. By looking right up



and review this reserve you can get many advantages.
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