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For more than a decade Juergen Teller has worked with Marc Jacobs on the advertising campaigns for each
of the Men's and Women's Marc Jacobs collections, Marc by Marc Accessories and perfume lines. Teller's
idiosyncratic visual style and use of unusual models has been instrumental in establishing what has become
one of the preeminent fashion brands of our times. Reflecting the intelligence and individuality of the Marc
Jacobs brand, the models have included Sofia Coppola, Charlotte Rampling, Meg White, Kim Gordon and
Thurston Moore, Michael Stipe, Rufus Wainwright, Harmony Korine, Cindy Sherman, William Eggleston,
Samantha Morton, Winona Ryder, Roni Horn, Victoria Beckham and Teller himself, among many others.
This volume brings together a selection of images from all the campaigns to create a single collection that
marks the significance of this collaboration in both fashion and visual culture.
Photographer Juergen Teller was born in Erlangen, Germany in 1964 and has lived in London since 1986.
His work in book, magazine and exhibition form is marked by an intriguing refusal to separate his
commercial fashion pictures from his more autobiographical uncommissioned work. Teller's photographs
have been published in influential international publications such as W Magazine, i-D and Purple and have
been the subject of solo exhibitions at The Photographers' Gallery in London and the Fondation Cartier Pour
l'art Contemporain in Paris. In 2003 Teller was awarded the Citibank Prize and in 2007 he was one of five
artists to represent Ukraine in the 52nd Venice Biennale.
Marc Jacobs was born in New York City in 1963. He graduated from Parsons School of Design in 1984
with many of the school's highest honors, including Design Student of the Year. In 1986 he designed his first
collection under the Marc Jacobs label and in 1997 he became Artistic Director of Louis Vuitton. Marc
Jacobs International, LLC has expanded to include more than 50 stores worldwide. Jacobs splits his time
between New York and Paris.
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From reader reviews:

Robert Penrose:

Hey guys, do you desires to finds a new book to study? May be the book with the headline Juergen Teller:
Marc Jacobs Advertising 1998-2009 (v. 1) suitable to you? The particular book was written by famous writer
in this era. The actual book untitled Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1)is a single of
several books in which everyone read now. This book was inspired many people in the world. When you
read this reserve you will enter the new dimensions that you ever know just before. The author explained
their strategy in the simple way, thus all of people can easily to comprehend the core of this publication. This
book will give you a wide range of information about this world now. So you can see the represented of the
world with this book.

Danny Exum:

Reading a book being new life style in this yr; every people loves to study a book. When you examine a
book you can get a lot of benefit. When you read books, you can improve your knowledge, simply because
book has a lot of information onto it. The information that you will get depend on what types of book that
you have read. In order to get information about your research, you can read education books, but if you
want to entertain yourself look for a fiction books, these us novel, comics, and soon. The Juergen Teller:
Marc Jacobs Advertising 1998-2009 (v. 1) will give you a new experience in reading a book.

James Martin:

Many people spending their time period by playing outside using friends, fun activity using family or just
watching TV the whole day. You can have new activity to enjoy your whole day by examining a book. Ugh,
you think reading a book can really hard because you have to take the book everywhere? It okay you can
have the e-book, having everywhere you want in your Smart phone. Like Juergen Teller: Marc Jacobs
Advertising 1998-2009 (v. 1) which is obtaining the e-book version. So , why not try out this book? Let's
observe.

Jack Bell:

Publication is one of source of information. We can add our expertise from it. Not only for students but
additionally native or citizen require book to know the revise information of year to be able to year. As we
know those ebooks have many advantages. Beside most of us add our knowledge, may also bring us to
around the world. Through the book Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1) we can take
more advantage. Don't one to be creative people? For being creative person must like to read a book. Just
simply choose the best book that suited with your aim. Don't possibly be doubt to change your life at this
book Juergen Teller: Marc Jacobs Advertising 1998-2009 (v. 1). You can more inviting than now.
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